


Tip 1: 
Study what works

When you spend time on social media think about 
what catches your eye and makes you read more. 
Intentionally follow organizations/pages that you 
can find inspiration from. Find ideas that you can 
adapt to your setting.



Facebook Anaytics

Facebook Page 
Insights

This is a great 
resource to study 
what works and 
what doesn’t on 
your site. Make sure 
something works 
organically before 
spending money to 
boost anything.



Tip 2:
Branding

What’s your church brand? What narrative are we 
trying to shape? What kind of services do we offer? 
What’s your tagline?
A good tagline helps unify posts and helps you 
create good #connection.
Things like #SeeAllThePeople #RethinkChurch



#iamcentenary #SeeAllThePeople



Tip 3:
Modern Day Newsletter

Social media is a great message board for upcoming 
events. Church newsletters can be great. But it’s 
important to let people know information in lots of 
different ways. And social media lets people share 
with their friends, or volunteer in the comments. 
Keep posts short with the most important 
information and try to include photos or graphics.





Tip 4: Tell stories
Everyone loves a good story. Tell me about that volunteer who 
is always greeting new people. The church organist who’s been 
there for 40 years or the people who work in children’s church 
every week. Little personal stories like that scattered through 
your social media is really nice.
Tell me how you are interacting with your community. 
Neighborhood breakfasts or working with the local school or 
serving water at the local marathon run. TBT photos of your 
church from years ago.  What things make you personal to 
people and make them want to get involved?



Tip 5: Team Effort
One person could be in charge of all your social 
media, but it’s better if you can build a team. Pick 
people who know the social media platform and the 
church needs. Ask a few people to be admins on your 
church Facebook page. If you have youth really good 
at Snapchat ask them to help you promote church 
events for youth. That person who is great at 
hashtags, get them to run your church twitter. It could 
also be a great way expand your volunteer pool. 



Tip 5: 
Encourage posting
Encourage people to pull out their phones, hop onto 
their favorite social media platform and check in. 
Encourage people to share their experiences at church 
online. It’s easy evangelism. And just like when you tell 
people to stand or sit, let people know when it’s ok to 
bring out their phone and when they should put it away.





Tip 6: Stay Safe
Some social media safety tips. Make sure to 
acknowledge somewhere that people’s photos could 
end up online, post a sign or have photo release forms, 
especially with kids. Stay aware of what people post 
and watch out for fake accounts.

For more check out umcom.org
http://www.umcom.org/learn/5-social-media-
guidelines-for-churches 



Tip 7: 
Find what works for you
Everyone’s a little different. Find what works for you. 
Different social media platforms are best for different 
settings. Facebook is the most common and useful for 
churches, but Twitter, Instagram and Snapchat all have great 
uses too a lot of these ideas work on other platforms too. Just 
don’t open a whole bunch of social media accounts for your 
church and then never post on them. It’s about building 
communities and helping spur communication.



� Try to post at least a few times a week especially 
leading up to Sunday and special events. If you 
aren’t posting at least once a week, then don’t use 
that platform, or find someone who can. And you 
can schedule posts on your Facebook page, which is 
a great feature. I can schedule a week of posts at 
one time.

Tip 8: 
Frequency of posting



How2SocialUMC


